




















32 Modules

3 Masterclasses

Paid Internship

Interview Preparation

Job Assistance



Course Modules
The Digital Marketing course by eduCert Global will help you galn expertise In varlous digital

marketing aspects such as Keyword Planning, SEO, Search Engine Marketing, Emall Marketing,
Affillate Marketing, Soclal Medla Marketing, and Google Analytics.

Module 1:

Introduc�on to Digital Marke�ng

Overview of Digital Marke�ng Landscape

Tradi�onal vs Digital Marke�ng

Benefits of Going Digital

Digital Marke�ng Channels

Module 2:

 Emerging Trends in Digital Marke�ng

AI in Marke�ng

Voice Search Op�miza�on

Interac�ve Content Trends

Sustainability in Marke�ng

Content Wri�ng

Understanding Audience Personas

Types of Content for Digital Pla�orms

Crea�ng High-Quality Content

SEO-Friendly Wri�ng Techniques

Copywri�ng

Copywri�ng vs Content Wri�ng

Cra�ing Powerful Headlines

Call-To-Ac�on (CTA) Techniques

Persuasive Wri�ng Frameworks

Graphic Design

Principles of Design and Color Theory

Crea�ng Visual Content for Marke�ng

Canva 

Designing for Social Media Pla�orms

 WordPress

Installing and Se�ng Up WordPress

Themes and Plugins

Crea�ng Pages and Blog Posts

Basic SEO for WordPress

Module 3: Module 4:

Module 5: Module 6:

Module 7: Module 8:

Mobile Marke�ng

Mobile-Friendly Websites

WhatsApp Marke�ng

Push No�fica�ons Strategy

Geo-Targe�ng Techniques

Search Engine Op�miza�on (SEO)

Keyword Research Techniques

On-Page and Off-Page SEO

Technical SEO Basics

Local SEO Op�miza�on
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Module 9: Module 10:

Module 11: Module 12:

Video Marke�ng

Types of Marke�ng Videos

YouTube SEO

Video Scrip�ng and Edi�ng

Live Streaming Tips

Email Marke�ng

Building Email Lists

Crea�ng Email Campaigns

A/B Tes�ng Emails

Email Automa�on Tools

Marke�ng Automa�on

Automa�on Tools Overview

Crea�ng Automated Workflows

Lead Nurturing Automa�on

Behavioral Trigger Emails

Analy�cs and Data-driven Marke�ng

Understanding Data Metrics

Crea�ng Data Dashboards

Customer Journey Mapping

Using Insights to Drive Strategys

Module 13: Module 14:

 Social Media Op�miza�on

Social Media Pla�orms Overview

Crea�ng Engaging Content & Posts

Hashtag Strategies

Social Media Calendar Planning

Social Media Listening & Sen�ment Analysis

Monitoring Tools Overview

Understanding Brand Sen�ment

Responding to Feedback

Trend Spo�ng through Listening



Social Media Marke�ng

Facebook and Instagram Ads

LinkedIn and Twi�er Ads

Crea�ng Effec�ve Ad Crea�ves

Audience Targe�ng and Retarge�ng

E-commerce Marke�ng

E-commerce Funnel Overview

Product Page Op�miza�on

Cart Abandonment Strategies

Running Promo�ons and Campaigns

Module 15: Module 16:

Module 17: Module 18:

Module 19: Module 20:

Module 21: Module 22:

Growth Hacking

Principles of Growth Hacking

Rapid Experimenta�on Methods

Case Studies of Fast Growth

Leveraging Virality and Referrals

Personal Branding

Building Your Personal Brand

Content Crea�on for Branding

Networking and Collabora�ons

Becoming a Thought Leader

Genera�ve AI in Marke�ng (ChatGPT, Gemini, Copilot)

What is Genera�ve AI?

Using ChatGPT for Marke�ng Tasks

Crea�ng Content with Gemini & Copilot

AI for Personaliza�on and Automa�on

Pay-Per-Click Adver�sing (PPC)

Introduc�on to Google Ads

Keyword Research for PPC

Ad Copy and Landing Pages

Monitoring and Op�mizing Campaigns

Web Analy�cs & Traffic Repor�ng

Google Analy�cs Overview

Understanding User Behavior

Se�ng Up Conversion Goals

Repor�ng and Dashboard

Webinars and Online Events

Planning and Promo�ng Webinars

Choosing the Right Pla�orm

Engaging A�endees

Measuring Event Success
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Module 25: Module 26:

Module 27: Module 28:

Funnel Crea�on & Op�miza�on

Landing Page Op�miza�on

A/B and Mul�variate Tes�ng

User Experience Principles

Funnel Op�miza�on Techniques

Funnel Management

Build a Full-Funnel Strategy

Run Campaigns Across Channels

Track Results Using Analy�cs

Present Your Work and Findings

App Store Op�miza�on

Importance of ASO

Keyword Op�miza�on

App Title and Descrip�on Wri�ng

Reviews and Ra�ngs Management

Online Reputa�on Management

Monitoring Brand Men�ons

Handling Nega�ve Reviews

Building Posi�ve Online Presence

ORM Tools and Strategies

Module 23: Module 24:

Affiliate Marke�ng

Affiliate Pla�orms Overview

Choosing the Right Niche

Affiliate Link Tracking

Strategies for Earning Commission

Mobile App Marke�ng

User Acquisi�on Strategies

Reten�on and Engagement

App Promo�on Tac�cs

Using Analy�cs for App Growth



Career Development & Job Prepara�on

Resume & Por�olio Building

Mock Interviews

LinkedIn Op�miza�on

Freelance & Job Portals Overview
Interview Prepara�on

Understanding Common Interview Ques�ons

Preparing Your Personal Pitch

Handling Technical and HR Rounds

Following Up A�er the Interview

Module 31:

Module 32:

Module 29:

Module 30:

Influencer Marke�ng

Iden�fying the Right Influencers

Micro vs Macro Influencers

Campaign Management

Tracking Influencer ROI
Digital Marke�ng Tools

Overview of Popular Digital Marke�ng Tools

Tools for SEO and Keyword Research

Content Crea�on and Design Tools

Social Media Management Pla�orms
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